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Sale of Warranty Direct, the market leading,
consumer-direct warranty business, to Cardit Pinnacle,

a subsidiary of BNP Paribas Assurance
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We give you much more than just a warranty:

Aslde fram car, motorcyele and houssheld appliance warranties Werrnty Direct provides sxcaptional value deals on car breakdown recovery,
vehlide history checks and physical car checks... but not napples! Leaving you free to concantrate on the Important things In your life.

.well almost!

For a no obligation quote call cur team of friendly advisors on 0800 097 8829,
or buy online at wwwi.independentwarranty.co.uk
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Call 0800 097 8829 | Buy online at www.independentwarranty.co.uk

LCF ROTHSCHILD
GROUP

LCF Edmond de Rothschild Securities

Limited advised the shareholders
Warranty Direct Limited

of



“I'm Duncan McClure
Fisher, Managing Director of
Warranty Direct — the UK’s
leading warranty company
and our business depends
.~ on your recommendation.

icies simple to understand and
5 iples help us to control
ngs on 1o you Without
prejudicing our exemplary senice.

Take out our cover and you can be absolutely
certain that we will be daing everything in our
power to deliver complets satisfaction - keeping
you as a happy customer for many years to come.”

We give you much more than just a warranty:

Apart from car, motoreyele and househeld appliance warranties, Warranty Direct
provides exceptional value deals on car breakdown recovery, vehicle history checks and
physical car checks
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Call 0800 097 8828 | buy online at www.whatcarwarranty.com

Cardif Pinnacle, the UK insurance
subsidiary of BNP Paribas Assurance,
has acquired 88.3% of the ordinary
share capital of Warranty Direct
Limited. Cardif  Pinnacle has
invested alongside the existing
management shareholders, who will
retain o significant stake in the
continuing business.

LCF Rothschild  advised  the
shareholders of Warranty Direct in
relation to the sale.

Warranty Direct is an integrated, telegraph money
web-based, consumer-direct  Need to renew or extend
warranty business and the UK  your car warranty?

market leader in the B2C extended
car warranty market. In the four s
years to December 2007, Warranty e
Direct’s revenue has grown at an ;
annual compound growth rate of
over 40%. This success was, and

Call today and arrange comprehensive cover

Witha car warranty youwent be caught out
by the hassle and expense causedby car

expensive repars
& Mo penalies fo your renewal premium if
o ke a clam

® Comprehendive cover, tailored o mest
your needs
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leved of service. Your stalf have always
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continues to be, driven by a — —
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combination of competitive

products, a high level of customer
service and a dynamic marketing

strategy.

The Daily Telegraph




Warranty Direct has positioned its
products as a value proposition and
Tty oy cultivated a brand that gives it
Pioba® broad appeal. This is most evident
ar with its Reliability Index, promoted in
. con-junction with What Car¢, which
T LT has become a point of reference for
. the media, and a touchstone for a
broad range of consumer value
Slmply coil; 0800 09T 2022 issues surrounding the car.

Daily Mail Warranties ]

uld you buy a warranty? What are the benefits?
ler

S e Warranty Direct’'s commitment to

customer value and service has
enabled it to develop strong relationships, on a joint-branded
basis, with powerful media businesses, such as the Daily
Telegraph and Daily Mail. Warranty Direct’s primary opportunity
is o continue developing partner relationships with a range of
insurers, retailers, and service providers that will further deepen
its market penetration.

Following Cardif Pinnacle’s investment, Warranty Direct will
exploit the significant synergy potential with Cardit Pinnacle’s
existing warranty administration business and benefit from the
resources of the broader BNP Paribas group.

“LCF Rothschild have been an integral part of our team, reflecting the support
that they have given management and shareholders throughout the sale
process ... their commitment and added value exceeded all our expectations”
Duncan McClure Fisher,

Managing Director,

Warranty Direct




